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Resumo. A comunicagdo de massas personalizada digital (CMPD) ¢ usada pelos
politicos no contexto das democracias como campanha permanente no exercicio
do mandato politico. As redes sociais online constituem presenca no dia a dia do
eleitorado. O presente trabalho analisa a relagdo da CMPD do politico com o
publico e/ou eleitor a partir do facebook, instagram; twitter e youtube na
pespectiva da comunicacdo mediada por computador (CMC) na érea da
comunicagdo politica. O estudo estd divido numa reflexdo tedrica da CMPD na
comunicagdo politica e apresentagdo dos resultados do trabalho empirico dessa
pesquisa com andlise de conteudo das redes sociais online dos politicos
brasileiros Gabriel Azevedo e Romeu Zema: ambos no periodo de quarentena da
covid-19, no municipio de Belo Horizonte, Minas Gerais, Brasil. Este trabalho
pretende examinar aspetos visuais e discursivos da narrativa digital como
relevantes para a comunicacdo politica.
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Abstract. The digital masspersonal communication is beeing used for politictians
in democracy context around the world as permanent campaign during the
exercice of the mandate. The online social network beeing a part of day to day in
politics life of the electors. The present work analyse the relations of digital
masspersonal communication of the politictians with the public and/or the
electors from facebook; instagram; twitter and youtube in the perspective of
communication mediated communication (CMC) in the area of political
communication. The study is divided in a theoric reflection about the digital
masspersonal communication in political communication and the results of the
empiric research with the social network analyses of the online social network of
the brazilian politics Gabriel Azevedo and Romeu Zema: both in the context of
the mandate, in period of quarentine from covid-19, in Belo Horizonte, Minas
Gerais, Brazil. This work this sheld light on visual and discurse aspects of digital
storytelling as a relevant factor of political communication.
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