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RESUMO

A comunicacao de massas personalizada digital (CMPD) é usada pelos politicos no
contexto das democracias como campanha permanente no exercicio do mandato politico.
As redes sociais online constituem presenca no dia a dia do eleitorado. Este artigo analisa
a relacdo estabelecida entre a CMPD do politico com o publico/eleitor a partir do
facebook, instagram, twitter e youtube na pespectiva da comunicacdo mediada por
computador (CMC) na area da comunicacdo politica. O artigo é numa reflexdo tedrica da
CMPD na comunicagdo politica que examina aspetos visuais e discursivos da narrativa
online como relevantes para a comunicacao politica. Na medida em que a relacdao
estabelecida entre a CMPD do politico com o publico/eleitor faz parte da composicao da
escolha dos politicos pelo cidaddo nas eleicbes democraticas, compreende-se que, com a
Inteligencia Artificial (IA), essa relacdo do politico com o publico/eleitor, pode ser

definidora dos rumos da democracia representativa.

Palavras-chave: comunicagdo de massas personalizada digital; analise das redes sociais
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ABSTRACT

Digital mass communication has been used by politicians in democratic contexts around
the world as a permanent campaign tool during their term in office. Online social
networks are part of the daily political lives of voters. This paper analyzes the
relationships between the digital mass communication of politicians and the public and/or
voters through Facebook, Instagram, Twitter, and YouTube, from the perspective of

computer-mediated communication (CMC) in the field of political communication. The
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article is a theoretical reflection on CDMC in political communication that examines
visual and discursive aspects of online narrative as relevant to political communication.
Insofar as the relationship established between the politician's CDMC and the
public/voter is part of the composition of citizens' choice of politicians in democratic
elections, it is understood that, with Artificial Intelligence (AI), this relationship between
the politician and the public/voter can be defining for the course of representative

democracy.

Keywords: digital mass communication; online social network analysis; political

communication;
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